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When Competitors Go Quiet: AVIA Media Group on Why Las
Vegas Agents Should Market Harder Right Now
Veteran-owned Southern Nevada real estate photography company says a contracting field
makes drone videography and full listing media the clearest way to stand out.

Las Vegas, Nevada Nov 15, 2026 (Issuewire.com)  -  The reflex in a slowing market is to spend less. 
AVIA Media Group, a veteran-owned Las Vegas real estate media company serving Southern Nevada
agents since 2019, says that reflex is handing an advantage to whoever resists it.

With Las Vegas transaction volume contracting and inventory building, the company argues that
comprehensive listing photography and aerial drone videography now separate agents more sharply
than they did at any point during the past two years.

The numbers behind the pullback

Las Vegas REALTORS® released October figures on Nov. 6 showing activity down across the board
while pricing held.

Existing home, condo and townhome sales totaled 1,895 for the month. Home sales fell 11.9% year over
year, condo and townhome sales dropped 23.6%, and pending home sales declined 20.6% — placing
Las Vegas among the sharpest national declines.
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Inventory moved toward a six-month supply despite new listings tapering off. The median existing single-
family home price held at $475,000, up 0.1% from October 2025 and still short of the $490,000 record
reached in May and June. Condos and townhomes fell to a $279,000 median, down 2.1% year over
year.

Why a quieter field is an opportunity

Reduced closings mean reduced income, and reduced income means marketing orders shrink. Aerial
coverage comes off the list. Full productions scale back to photography-only. Real estate videography
and social content stop being ordered at all.

AVIA Media Group’s position is that the thinning is precisely the point.

“Marketing is measured against the competition, not against last year’s invoice,” said Aeon Jones,
owner and founder of AVIA Media Group. “If most of the valley trims back and you don’t, you didn’t
spend more to stand out. You spent the same and the room emptied around you. That’s about as close
to free leverage as this business offers.”

The contrast sharpens as the field contracts. A Las Vegas listing presented with drone video, twilight
exteriors, a floor plan and a branded property website holds its own against comparable marketing. Set
beside listings carried by phone photos and a few lines of description, it no longer looks like competition
— it looks like a different tier of property.

Winning the listing, not just marketing it

The benefit reaches the listing appointment as directly as it reaches the MLS.

Sellers watching a slower market interview more agents and press harder on what representation buys
them. An agent who can pull up a cinematic walkthrough from a comparable property, an aerial
sequence shot in the same neighborhood and a clickable single property website is showing proof.

An agent outlining a marketing plan in conversation is offering a promise.

“Everybody in Las Vegas recites the same list — photos, drone, video, social,” Jones said. “That seller
already heard it twice this week. Hand them a tablet and let them scroll through what you actually
delivered on your last listing. That’s where you stop being one of three names on a legal pad. And over
time it’s how a neighborhood decides you’re the agent to call, because sellers talk and they remember
whose listings looked like someone put in the work.”

One provider, every format

AVIA Media Group operates as a single-source Las Vegas real estate media provider, producing real
estate photography, aerial drone photography and videography, cinematic and social video, twilight
photography, virtual staging, digital decluttering, real estate headshots, 2D and 3D floor plans, 3D tours,
Zillow 3D Home and single property websites in-house.

Comprehensive packages carry the company’s Total Marketing Kit, which builds a branded and
unbranded property website, reel videos, social media graphics, teaser videos, 15 flyer design
templates, traffic reports and a lead generation system automatically from each shoot. Complete
marketing reaches distribution during a listing’s opening days rather than accumulating over the
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following month.

Photos are delivered the next day on every shoot. Drone work is flown by FAA Part 107 certified pilots
carrying insurance coverage up to $2 million, with airspace authorization settled before the appointment
— a requirement across a valley largely covered by controlled airspace tied to Harry Reid International,
North Las Vegas and Henderson Executive airports.

Every package tier is published with pricing, and weather-affected shoots reschedule at no charge.

The calendar favors moving now

Late fall and winter deliver the strongest conditions of the year in Southern Nevada for the two formats
that perform best as listing lead images.

Daylight saving time ended Nov. 1, pulling sunset into the late afternoon and turning true twilight
photography into a routine appointment rather than an evening operation. Cooler air lifts the summer
limits on aerial work, where temperatures above 110 degrees cut drone battery performance and
shorten safe flight windows. Clarity improves as well, producing sharper mountain backdrops and
cleaner long-range detail on golf course, acreage and view properties.

Agents preparing first-quarter Las Vegas listings can capture both now instead of competing for spring
availability.

AVIA Media Group serves the greater Las Vegas metropolitan area from Mt. Charleston to Boulder City
and out to Pahrump, including Henderson, North Las Vegas, Summerlin, Enterprise, Spring Valley and
Mesquite.

Package details and published pricing are available at https://aviamediagroup.com/#services, recent
Southern Nevada work at https://aviamediagroup.com/#portfolio, and shoots can be scheduled at 
https://aviamediagroup.hd.pics/order.

About AVIA Media Group

AVIA Media Group is a veteran-owned Las Vegas real estate media company serving Southern Nevada
Realtors since 2019. Founded by U.S. Air Force veteran Aeon Jones, the company operates as a single-
source solution providing Las Vegas real estate photography, aerial drone photography and
videography, cinematic and social video, virtual staging, twilight photography, real estate headshots,
floor plans, 3D tours, single property websites and its Total Marketing Kit to agents, brokers, investors
and property owners throughout Las Vegas, Henderson, North Las Vegas, Summerlin, Mesquite and
Clark County.
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