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AnderK to Launch Holiday Edition on Dec. 4, Targeting Latin
American and English-Speaking Shoppers
Medellín-based AnderK positions its December drop for holiday shoppers and international
visitors, as Colombian streetwear gains visibility in Latin American and English-speaking
markets. 

Medellin, Antioquia Nov 4, 2026 (Issuewire.com)  -  AnderK, the premium urban apparel brand
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founded by Anderson Rodríguez Barrera, will release its new Holiday Edition collection on December
4, 2026, positioning the drop for the Christmas season and for the growing wave of international visitors
who arrive in Medellín each December. The launch is designed to reach both Spanish-speaking and
English-speaking audiences, as the brand moves to expand beyond its Colombian base and into
markets where Colombian design is gaining traction.

The Holiday Edition arrives at a moment when Medellín draws travelers from across the Americas and
Europe for its Christmas lights, year-end celebrations, and design scene. AnderK is betting that those
visitors—alongside its established local following—will respond to a collection built on the same
standards that have defined the brand: high-density cotton, necklines that hold their shape after
repeated washing, prints that do not crack, and a fit designed to fall correctly on the body. For a city that
has become a reference point for Colombian streetwear, the timing is deliberate: December is when
Medellín's streets fill with both paisas and foreigners, and when a well-made T-shirt or hoodie becomes
a wearable piece of the city's identity. The collection is expected to include core pieces—T-shirts,
hoodies, and caps—designed to move between holiday gatherings, travel, and everyday wear, with a
visual language that stays close to the brand's Medellín roots.

The collection has already begun to attract media attention in Colombia. Radio Centro recently featured
AnderK in a profile that described the brand as "a reference point for premium T-shirts made in
Colombia," directing its audience to the company's official website, anderk.co. The coverage highlighted
what distinguishes AnderK in a crowded market: an obsession with product detail, from fabric selection
to final packaging, and a visual identity rooted in Medellín's reinvention as a city of design and
entrepreneurship. For a young brand, that kind of recognition matters—it signals that the market is
paying attention, and that local media see AnderK as part of a broader story about Colombian design
reaching new audiences. Other outlets in the country have begun to echo the news as the December
release approaches.

"Medellín has always had something to say to the world," said Anderson Rodríguez Barrera, founder of
AnderK. "This Holiday Edition is for everyone who wants to carry a piece of that energy home—whether
they are from here or just passing through. We want people in Colombia, in Latin America, and in
English-speaking markets to feel that a garment made here can stand next to anything they find
anywhere else."

The December 4, 2026 release date places the collection squarely in Medellín's holiday season. The
city's Christmas lights, which draw visitors from around the world, illuminate throughout December, and
the streets of El Poblado and Parques del Río become gathering points for locals and travelers alike. For
AnderK, the moment is an opportunity to introduce the brand to English-speaking visitors who may not
know Colombian streetwear but who recognize quality when they see it. The brand's message—that
"made in Medellín" can compete with the best in the world—translates across languages, and the
Holiday Edition is built to carry that message to both local customers and international buyers.

AnderK's growth has been built on details that demanding customers notice, even if they cannot always
name them. The weight of the fabric. The neckline that survives twenty washes without losing its shape.
The print that stays intact. The way a garment falls on the body. In a market where many brands
outsource everything and focus on marketing, AnderK has kept close to each stage of the process, from
fabric selection to final packaging. That approach explains why customers return, and why the brand
has moved from a local project to a reference in a relatively short time. It also explains why the Holiday
Edition is being positioned as more than a seasonal drop: it is a statement about what Colombian design
can do when quality is treated as non-negotiable.
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The Holiday Edition will be available through anderk.co starting December 4, 2026. For international
customers, the brand's online store serves as the primary point of access, with shipping options
designed to reach buyers in Latin America and English-speaking markets. As Medellín continues to
attract travelers and as Colombian design gains visibility abroad, AnderK is positioning itself not just as
a clothing label but as a representative of a city that has learned to tell its story through what it
makes—and, with this collection, through what it sends out into the world.
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