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From "Mobile Power Top-Up" to In-Store Value Addition

— The Adoption Trend of Self-Service Phone Charger Stations in Physical Retail
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Shenzhen, Guangdong Sheng Oct 26, 2026 (Issuewire.com) - When customers step into physical

stores, their focus extends beyond merchandise; remaining phone battery level has become a critical
factor shaping consumer experience. Today, scanning codes, placing orders, comparing prices and
completing payments all rely on mobile phones. Once a phone runs low on power, customers tend to
shorten their stay, reduce spending intent or even leave the store immediately. Consumption scenarios
are quietly transforming, self-service devices are widely deployed, and mobile power top-up has
become an indispensable part of the in-store experience.

Key Takeaways

e Physical retail outlets are rolling out more self-service devices, and mobile power top-up has
become a basic in-store experience.

e Customer demand for phone charging directly affects dwell time, spending intention and service
ratings.

e Shared charging has evolved from standalone hardware into a value-added service and
operational tool for merchants.

¢ Retail, catering and hospitality venues have distinct requirements, so device forms and
deployment locations need customised design.

Self-checkout, self-ordering and self-service charging are gradually becoming standard fixtures in
physical stores. The core value of these self-service devices is to rapidly address customers’ immediate
demands without a substantial increase in labour costs. When merchants evaluate the return on
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investment of charging equipment, they need to comprehensively consider customer charging
scenarios, dwell time and subsequent maintenance labour expenses.

Low phone battery levels directly alter customer behaviour. Free charging cables work for simple
emergency use; fixed power outlets suit seating areas; portable power banks enable on-the-go
charging, allowing customers to shop, dine or attend meetings while powering their devices. How well a
charging solution matches the venue directly determines whether customers will stay and spend.

Shared charging has advanced from individual hardware into a complete value-added service. Clear
and transparent pricing labels, seamless borrowing and returning access, diverse payment options and
rapid fault resolution are all vital to brand reputation. Merchants should not assume all customers can
operate self-service equipment proficiently. Manual alternatives should be available for users with
operational difficulties to ensure accessible services.

Prior to large-scale rollout, small-scale pilot testing is recommended. Real rental orders, online
availability of power bank vending machines, frequency of fault enquiries, staff time spent resolving
issues and genuine customer feedback on placement, instructions, pricing and return procedures serve
as more reliable references than theoretical revenue projections.

Attention should also be paid to equipment safety, user privacy and supplier vetting. Purchased shared
power bank stations must comply with compliance standards of the target market. The scope of data
collection, data retention periods and dispute resolution mechanisms shall be defined in cooperation
agreements to mitigate data compliance risks.

Across all consumption scenarios, the industry trend is clear: merchants aim to deliver a more
comprehensive and stable customer experience with lower labour input and controllable costs. Self-
service charging devices represent a solution aligned with this trend.

About Us

LemChargo specialises in shared charging solutions for retail, catering, hospitality and event venues.
We offer portable power bank rentals, phone charger stations and supporting operations, alongside
equipment maintenance and incident handling support for partners. We help merchants meet mobile
charging demands for customers in lobbies, dining areas, checkout counters and other zones without
adding extra manpower.

To learn more or discuss cooperation, please visit the company's official website
[?https://lemchargo.com/

Cooperation Email [Zlem01@lemchargo.com

Contact Number[?]+86 13537863639



Issuewire

& | SS U ew'i re‘ www.Issuewire.com

Media Contact

Shenzhen Zhongxinli Electronic Technology Co., Ltd.
Fremeesr@lemchargo.com
+86 13537863639

Factory Building A, No. 96, Fugian Road, Yuexingwei Community, Guanlan Street, Longhua District,
She

https://lemchargo.com/
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