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Meteoric Agency Looks Ahead as 26% Growth Pushes Creator
Ad Spend to $37B

Creator advertising is growing rapidly as brands increase spending, creating new
opportunities for creators and agencies focused on long-term brand partnerships.

Meteoric

New York City, New York Aug 31, 2026 (Issuewire.com) - Brand spending on creators is moving
quickly from a small part of digital marketing into a major advertising channel. As more companies put
money behind creator-led campaigns, Meteoric Agency is looking ahead to a market where creators are
expected to play a larger role in how brands reach, engage, and build trust with customers.
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According to the Interactive Advertising Bureau (IAB), U.S. creator advertising spend has reached $37
billion in 2025. representing 26% year-over-year growth. |AB also found that creator advertising had
more than doubled from $13.9 billion in 2021 to $29.5 billion in 2024, showing how quickly brands have
increased their investment in creator-led marketing.

The growth is expected to continue. According to the IAB's 2025 Creator Economy Ad Spend &
Strategy Report, U.S. creator advertising spend is projected to reach approximately $44 billion in 2026.
That would put creator advertising well above the $37 billion level recorded for 2025 and further
establish creators as an important part of the media mix.

For creators, the increase in spending creates more opportunities, but it also raises the standard for
professional representation. More advertising money means brands have more choices when deciding
who to work with. Creators therefore need more than a large following. They need strong audience trust,
a clear content style, reliable performance, and partnerships that make sense for both their audience
and the brand.

Meteoric Agency is built around this changing market. The agency connects digital creators with brand
partnerships across areas including lifestyle, fitness, beauty, gaming, technology, food, finance, and
education. Its approach focuses on finding opportunities that can become meaningful business
relationships instead of simply filling a creator's calendar with one-time sponsored posts.

The wider advertising market shows why this shift matters. According to the IAB and PwC, total U.S.
digital advertising revenue reached $294.6 billion in 2025, increasing 13.9% from the previous year.
Within that market, IAB identified creator advertising as a core media channel, with spending reaching
$37 billion in 2025 and projected to rise to $44 billion in 2026.

The numbers also show that creator advertising is growing faster than the broader media market.
According to the IAB, the 26% growth in creator advertising projected for 2025 was nearly four times the
overall media industry's growth rate of 5.7%. This difference suggests that brands are not simply
experimenting with creators; they are increasing budgets because creator content has become a more
established way to reach consumers.

Another important change is how brands use creator content. According to the IAB, nearly 48% of
creator ad buyers consider creators a "must-buy," placing the channel behind only paid search and
social media in that ranking. The report also found that brands use creators for different stages of the
customer journey, with awareness and reach among the most common goals and sales also ranking as
a key objective

This means creator partnerships are becoming more closely connected to business goals. A creator
may help a brand introduce a product, explain how it works, build interest around a launch, or
encourage customers to make a purchase. As brands ask for clearer results, creators and their
representatives need to understand not only content but also contracts, usage rights, payment terms,
and the long-term value of a partnership.

Meteoric Agency's services reflect this broader need. According to the agency, it helps with brand
partnership sourcing, contract negotiation, payment management, and additional revenue opportunities
such as licensing, affiliate structures, long-term ambassador programs, |IP development, and equity
arrangements. The agency also states that it operates without retainers, setup fees, or upfront costs,
earning a percentage of the partnerships it closes for creators.
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The agency's focus on long-term partnerships comes at a time when the creator advertising market is
becoming more structured. According to the IAB, brands identify finding the right creators as their top
challenge, while measurement, standards, and operational tools remain important areas for
improvement. The report also found that three in four brands are using or planning to use Al for creator
marketing-related tasks.

For creators, this creates a need for stronger business support behind the content. Managing a brand
relationship can involve negotiating rates, reviewing exclusivity clauses, understanding usage rights,
sending invoices, tracking payments, and deciding whether a campaign should become a longer
partnership. These tasks can take time away from creating content, particularly as the number of brand
opportunities increases.

Meteoric Agency says its role is to handle much of this work while helping creators focus on their
content. The agency reviews partnership opportunities, negotiates contracts, manages payments, and
works on revenue opportunities beyond standard sponsorships. lts stated goal is to help creators build
careers around stronger and more sustainable brand relationships.

The growth in creator advertising also points toward a larger change in how brands think about creators.
According to the 1AB's 2026 reporting, creator advertising is moving toward always-on strategies, with
brands embedding creators into longer-term media plans, operational processes, and even product
development. This suggests that the future may involve fewer isolated campaigns and more ongoing
relationships between brands and creators.

With creator advertising expected to move from $37 billion in 2025 to $44 billion in 2026, the next stage
of the market will likely place greater value on consistency, trust, measurement, and professional deal
management.

For Meteoric Agency, the opportunity is to help creators navigate that growth while making brand
partnerships more valuable over time. As advertising budgets continue moving toward creator-led
channels, the agency's focus remains on connecting creators with suitable brands, protecting the
business side of partnerships, and helping turn individual campaigns into relationships that can continue
to grow.
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