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John Gordon Nutley Highlights Short-Form Video, Local
Targeting and Social Commerce in Tennessee

How short-form video, hyper-local campaigns, social commerce, and AR are changing how
Tennessee businesses reach and engage local consumers.
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Nashville, Tennessee Aug 19, 2026 (Issuewire.com) - New Jersey-based marketing strategist John
Gordon Nutley is highlighting three trends reshaping social media marketing in Tennessee. These are
the rapid growth of short-form video, increasingly precise hyper-local targeting, and the integration of
social commerce and augmented reality (AR). He says these developments are changing how
Tennessee businesses connect with consumers and compete for attention in crowded digital markets.

Nutley, a Tennessee native with more than 15 years of marketing experience, believes businesses can
no longer treat social media as simply another channel for distributing advertisements. Consumers
increasingly expect content that feels relevant, immediate, and connected to their communities. For
Tennessee brands, that means developing strategies that reflect local culture while adapting to the way
audiences consume digital content.

Short-form video is at the center of that shift. Platforms such as TikTok and Instagram Reels have
become important tools for businesses seeking to reach younger consumers. This is particularly
relevant for brands targeting students, graduates, and other audiences connected to the University of
Tennessee community. Nutley argues that successful short-form video requires more than producing
frequent clips. Businesses need a clear understanding of what their audiences find useful, entertaining,
or culturally relevant. A restaurant, retailer, entertainment venue, or service provider can use short
videos to demonstrate products, explain services, highlight employees, or participate in conversations
already taking place within the community. The format also gives smaller Tennessee businesses an
opportunity to compete with larger companies. A well-executed 20-second video can generate
significant attention without requiring the production budgets associated with traditional advertising.
“Short-form video gives brands an opportunity to demonstrate who they are rather than simply telling
consumers what they sell,” Nutley says. “The strongest content feels native to the platform and
authentic to the community. That distinction matters when consumers are exposed to thousands of
competing messages.”

Hyper-local targeting represents another major opportunity. Tennessee businesses are increasingly
able to build campaigns around specific communities, events, venues, and regional interests. Instead of
attempting to reach an entire state with a generic message, marketers can create campaigns tailored to
specific cities, neighborhoods, and audience groups. Events such as the Dogwood Arts Festival provide
natural opportunities for businesses to participate in conversations that are already relevant locally.
Similarly, businesses can create content around activity at Bridgestone Arena, major sporting events,
concerts, festivals, and other gatherings that attract concentrated audiences. Geo-targeting can
strengthen these campaigns by allowing businesses to deliver relevant messages to consumers in
specific locations. Nutley believes the approach can be particularly effective when businesses combine
location data with genuine knowledge of local interests. Local pride can become a powerful marketing
asset. However, Nutley cautions that businesses should avoid forcing themselves into conversations
simply because an event is popular. Effective local marketing requires relevance. Brands must
contribute something useful or meaningful to the conversation.

Social commerce is also creating new opportunities for Tennessee retailers. Platforms increasingly
allow consumers to discover products and move from content to purchase with fewer steps. This
reduces the distance between marketing and sales. For retailers, the opportunity extends beyond simply
placing products on social platforms. Demonstration videos, creator partnerships, customer
testimonials, livestreams, and interactive product content can all help consumers make purchasing
decisions without leaving the social environment.

AR experiences add another dimension. Retailers can use augmented reality to let consumers visualize
products, explore features, or interact with a brand in ways that traditional advertising cannot replicate.
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As technology becomes more accessible, Nutley expects more Tennessee businesses to experiment
with interactive experiences tailored to specific products and customer needs.

For Nutley, these trends point to a broader lesson about modern marketing. Technology may determine
how consumers encounter a brand, but relevance and trust still determine whether they pay attention.
His approach to marketing emphasizes market analysis, strategic discipline, and human-centered
thinking. He believes Tennessee businesses have an advantage when they combine new digital
capabilities with the authenticity and community connection that have long influenced the state's
commercial culture.

As social platforms continue to evolve, Nutley says Tennessee marketers should focus less on chasing
every new feature and more on identifying the tools that create measurable value. Short-form video,

hyper-local targeting, social commerce, and AR can all contribute to that goal when they are connected
to a coherent brand strategy. For Tennessee businesses, the opportunity is not simply to become more

visible online. It is to become more relevant to the people they are trying to reach. To learn more about
John Gordon Nutley, visit: https://johngordonnj.com/
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