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JGGL Introduces a Social Network Where Music Comes First

Brighton, New York Feb 14, 2026 (Issuewire.com) - Today, nearly 65% of the world’s population
uses social networks. Despite their massive scale and rapid innovation, most platforms remain
fundamentally similar — centered around photos, videos, text posts, stories, or short-form clips.

New features are constantly introduced. Formats evolve. Yet the underlying dynamic rarely changes:
most people scroll, while only a small percentage actively create.

The reason is simple: meaningful content creation requires time, tools, skills, and confidence. Most
people stay silent not because they have nothing to say, but because the process is too complex.

JGGL is built to change that dynamic.

JGGL is a next-generation social network built around expression. The philosophy is straightforward:
expressing yourself shouldn’t feel like work.

At first glance, JGGL feels familiar. Users can post, comment, message, and interact as they would on
any modern social platform.

The real shift happens at the moment of creation.
From Passive Scrolling to Active Expression

At the core of JGGL is artificial intelligence designed not as a content filter, but as a personal creative
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assistant.

Instead of learning how to film, edit videos, retouch photos, create 3D graphics, or produce music, users
can simply describe what they want — by voice or text.

- Upload a photo and say, “Turn this into a futuristic portrait,” or “Place me on a rooftop in Tokyo at
sunset.”

- Record yourself on camera and ask to change your appearance — your outfit, your age, your
environment — or generate an entirely new Al-created video from scratch.

- Enhance recorded footage by adding animated objects, virtual environments, or stylized visual
elements, blending reality with generative content.

- Describe your mood and generate an original soundtrack for the day — or even a complete music
video built around it.

- Or simply type a concept — and let JGGL assemble a complete piece of content.

JGGL doesn’t invent your life. It helps you express it more clearly, more emotionally, and more
powerfully.

Each Track Is Not Just Music — It’s a Piece of Someone’s Life

JGGL introduces a concept that does not exist in traditional social media: music as the primary way
users express and define themselves

The platform analyzes a user’s content and suggests creating a personal soundtrack — a track of the
day, the week, or even a life chapter.

Each track reflects a real moment, emotion, or experience. Behind every piece of music is a personal
story.

On JGGL, music often becomes the first point of discovery when someone explores a profile. It
becomes a new way to understand people.

This creates a fundamentally new social behavior: discovering people through music.

As more users create soundtracks, JGGL naturally evolves into a dynamic music platform — complete
with charts, playlists, recommendation systems, and trending tracks shaped by real-life experiences.

Built-ln Monetization for Everyday Creators
JGGL also introduces a structured path from expression to monetization.

With the creator’s consent, top-performing tracks can be distributed beyond JGGL to major streaming
platforms such as Spotify and Apple Music through JGGL'’s internal music label infrastructure.

Users don’t need to understand production or distribution. The system manages that complexity.
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The model is transparent: platform and creator share rights equally, and revenue is split accordingly.

This creates a real opportunity for everyday users — not just professional artists — to monetize their
creativity through music.

Growth Without Leaving the Ecosystem

As creators and brands grow within JGGL, a natural question emerges: how do you scale reach without
relying on external platforms?

JGGL Ads provides the answer.

It is a voice-first advertising system where users define their goals conversationally:
e Who do | want to reach?
e What outcome do | want?

e What budget am | allocating?

Instead of navigating complex dashboards, campaigns can be launched via voice commands. The
system handles targeting, forecasting, and optimization.

A Unified Social Ecosystem
JGGL brings together:

¢ A social network

¢ A messenger

e A music platform

* Al-powered creation tools

e Built-in advertising infrastructure
All inside a single, cohesive environment.

Basic functionality remains free — posting, messaging, liking, commenting, and limited Al generations.

For users who want deeper creative control, subscription tiers unlock advanced Al features, higher
generation limits, and expanded customization options.

The Vision Ahead

In a world where most people watch and few create, JGGL aims to rebalance participation — turning
passive audiences into active storytellers.

The app is scheduled for public launch in Q2 2026, beginning with a focused rollout in the United
States.
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